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In an era where ambition often overshadows empathy, Zarine Manchanda represents a rare convergence of purpose
and prosperity. Her journey—spanning philanthropy, hospitality, enterprise, media influence, and political
aspiration—is not merely a story of success; it is a study in reinvention guided by conviction.

Born into a politically influential family in Himachal Pradesh and shaped by both leadership exposure and spiritual
grounding, Zarine’s early life offered a unique blend of authority and introspection. Yet her path was anything but
predetermined. Like many young dreamers, she arrived in Mumbai with aspirations of building a career in cinema.
When those doors did not open, she chose not to retreat—but to redirect. That moment of recalibration became the
foundation of a far larger purpose.

In 2019, she established the Zarine Manchanda Foundation, marking a decisive shift from personal ambition to
collective impact. What followed was not symbolic philanthropy but sustained action. During the COVID-19 crisis,
her foundation conducted hundreds of donation drives, reaching families most affected by the pandemic’s economic
fallout. Beyond the scale of outreach, what distinguished her efforts was the emphasis on dignity. Service, in her
philosophy, is not about charity alone—it is about respect.

This values-driven approach would later shape her entrepreneurial ventures. At a time when the hospitality sector
was facing unprecedented challenges, Zarine launched a café concept in Mumbai that blended luxury with
spirituality. Branded as a “7-star experience,” the venture stood apart for its immersive design and mindful
ambiance. It was not merely about dining—it was about atmosphere, intention, and identity. The concept quickly
garnered attention, positioning her as a hospitality innovator unafraid to experiment during uncertain times.

Her expansion into multiple verticals—including gourmet cloud kitchens, regional cuisine establishments celebrating
her Himachali roots, and even a premium security services company—demonstrates strategic agility. Particularly
notable is her entry into the security sector, traditionally dominated by men. By stepping into this space, she
challenged industry norms and redefined the boundaries of female entrepreneurship in India.

Recognition naturally followed. From national awards honoring her philanthropic work to accolades celebrating
her entrepreneurial leadership, Zarine’s profile grew across industries. Media features and public appearances
further amplified her voice, reinforcing her image as a figure who comfortably bridges glamour and grounded
service.

Yet what truly distinguishes her narrative is the integration of spirituality into enterprise. In a marketplace often
driven purely by metrics, Zarine speaks of intent, karma, and ethical alignment. For her, business is not detached
from conscience; it is an extension of it. This philosophy resonates deeply in a time when consumers and
communities increasingly seek authenticity and responsibility from leaders.

Her recent appointments in trade and media circles, along with her political aspirations, signal the next evolution of
her journey. Having navigated philanthropy and private enterprise, she now appears poised to engage with public
policy and governance. Whether in business or politics, her stated goal remains consistent: systemic change rooted in
compassion.

As editors, we often encounter stories of achievement. What makes Zarine Manchanda’s journey compelling is not
the diversity of titles she holds, but the coherence of her mission. From aspirant actress to humanitarian, from café
founder to emerging political voice, she has continuously redefined herself without abandoning her core values.

In many ways, her story reflects the spirit of modern India—dynamic, resilient, ambitious, and increasingly
conscious of its social responsibilities. Reinvention, in her case, is not reinvention for survival alone; it is reinvention
for service.

The chapters ahead remain unwritten. But if her trajectory thus far offers any indication, Zarine Manchanda will
continue to build enterprises that seek not only growth, but meaning—proving that influence, when anchored in
empathy, can extend far beyond the boardroom.
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Zarine Manchanda: 
T h e  A r t  o f  R e i n v e n t i o n  w i t h  P u r p o s e

not defined by a single title, but by the seamless integration of ambition and compassion.

From the foothills of Himachal Pradesh to the vibrant energy of Mumbai, Zarine’s story is one of
reinvention. It is about turning rejection into redirection, setbacks into strategy, and privilege into
responsibility.

Early Influences: Power, Faith, and Aspiration

Born into a politically influential family in Himachal Pradesh, Zarine grew up surrounded by
leadership and public service. Her father, a respected minister, introduced her to governance and
responsibility, while her mother grounded her in values of honesty, humility, and spiritual
awareness.

Raised near Dharamshala, in the spiritual aura of the Dalai Lama’s teachings, she absorbed a rare
duality early in life—the authority of politics and the serenity of faith. This combination would later
become the defining signature of her ventures.

Like many young dreamers, Zarine once aspired to conquer Bollywood. She moved to Mumbai with
determination and hope, seeking to build a career in cinema. The industry, however, proved
resistant. Doors did not open easily. Yet what might have been a crushing defeat for some became a
pivotal turning point for her.

Instead of retreating, she recalibrated.

Service as Strategy: The Birth of a Foundation

In 2019, Zarine founded the Zarine Manchanda Foundation in Mumbai, guided by a simple but
powerful belief: leadership begins with service.

The foundation focused on uplifting underprivileged communities across the city. During the
COVID-19 pandemic—when uncertainty paralyzed institutions and individuals alike—her
organization intensified its efforts. Over 500 donation drives were conducted, distributing food,
clothing, and essential supplies to families in crisis.

But what set her philanthropy apart was not just scale—it was dignity. Zarine was intentional about
preserving respect in every act of charity. She rejected pity-driven narratives and instead promoted
empowerment-driven engagement.

The media soon coined a title that would follow her: “Princess of the Poor.” While symbolic, it
reflected something real—her ability to combine visibility, elegance, and compassion in ways rarely
seen in conventional philanthropy.

I
n a world where success is often measured in numbers, scale, and influence, Zarine Manchanda     
represents something far more compelling: transformation with meaning. Entrepreneur,
philanthropist, hospitality innovator, spiritual advocate, and political aspirant—her journey is 



Reinventing Hospitality: Luxury with Soul

In 2020, amid one of the most challenging periods for the
global hospitality industry, Zarine launched the Zarine
Manchanda Café in Mumbai.

Where many saw collapse, she saw possibility.

The café was conceptualized as more than a dining space. It
was an experience—what she described as a “7-star
journey.” Inspired by her roots and spiritual inclinations,
the space blended luxury aesthetics with mindful ambiance.
Tibetan bells, spiritually influenced décor, curated interiors,
and personalized hospitality created an immersive
environment.

Her slogan—“Delicious, Luxurious Spiritual Charm”—was
not mere branding. It was positioning.

The concept resonated. The café quickly attracted
celebrities, entrepreneurs, and high-profile guests, gaining
attention for pioneering what she termed the “7-Star Café”
model in India. Franchise inquiries began emerging,
signaling commercial viability beyond novelty.

For Zarine, the hospitality venture was not just business—it
was proof that spirituality and sophistication could coexist.

Diversification: Building a Multi-Sector Identity

Success in hospitality became a launchpad for broader
expansion. Zarine diversified strategically across industries,
each venture reflecting her core philosophy of premium
experience combined with purpose.

Heavenly Flavours emerged as a luxury cloud kitchen
concept, bringing gourmet dining into homes without
compromising quality or presentation.

Flavours of Himachal Pradesh introduced Mumbai to
authentic Himachali cuisine, particularly the traditional
vegetarian feast known as Dham. By bringing chefs directly
from Himachal, she ensured authenticity, preserving
heritage while scaling commercially.

In a bold and unconventional move, Zarine also established
a premium security services firm—entering a sector
historically dominated by men. Catering to film
productions, private events, and elite clientele, the company
expanded her brand into yet another domain of trust and
reliability.

Each venture shared a common thread: meticulous
positioning, experiential branding, and values-driven
leadership.

Recognition and National Acclaim

Zarine’s work has earned her significant public recognition. She has been featured on major magazine
covers and listed among influential women leaders in India. Her accolades span philanthropy and
entrepreneurship alike, including honors recognizing her humanitarian contributions and leadership
excellence.

Among the awards attributed to her are:

Young Philanthropist recognition from major media houses
National and Governor’s Awards for service to underprivileged communities
International peace recognition accompanied by an honorary doctorate
Entrepreneurial excellence awards celebrating her innovation in hospitality

While awards validate achievement, for Zarine they function more as responsibility markers—reminders
that visibility must be matched with accountability.



Spirituality as a Business Framework

What distinguishes Zarine most is her deliberate integration of spirituality into
enterprise.
In her worldview, profit and purpose are not opposing forces. Instead, she speaks
frequently about positive karma, ethical leadership, and intent-driven strategy.
Every initiative—whether commercial or charitable—must align with an internal
moral compass.

This approach has resonated with clients and collaborators who seek meaning
alongside material success. In an era increasingly conscious of ethical
entrepreneurship, Zarine’s model aligns with a global shift toward value-based
branding.

She challenges a persistent misconception: that glamour and spirituality cannot
coexist. Her ventures argue the opposite—that affluence can be guided by
conscience.

Leadership Philosophy: Compassion with Structure

Zarine views leadership not as dominance but as stewardship.

Influenced deeply by her mother’s teachings, she emphasizes integrity,
transparency, and accountability to something higher than public approval.
Within her organizations, she advocates structured management practices—
performance analysis, feedback mechanisms, and team empowerment models—to
ensure sustainability.

She often compares leadership to cooking: ingredients alone do not create
excellence; preparation, timing, and method matter equally. In business terms,
talent requires nurturing, and ambition demands discipline.

Her approach blends emotional intelligence with operational strategy—a
combination critical in scaling modern enterprises.

Media, Fashion, and Cultural Presence

Zarine’s influence extends beyond boardrooms. She has appeared in fashion
events and public forums, merging style with advocacy. Media narratives
frequently draw parallels between her compassion-driven public persona and
globally admired humanitarian figures.

While comparisons may be symbolic, they reflect the duality she embodies—
visibility without detachment, ambition without indifference.

Political Aspirations: Completing the Circle

Given her upbringing in a political household, it is perhaps unsurprising that
Zarine’s journey now edges toward governance.

Having moved from aspiration in entertainment to impact in business and
service, she is exploring active participation in politics. Her stated vision centers
on systemic change—particularly for marginalized communities in urban India.
Should she fully transition into public office, she would bring with her a hybrid
model: entrepreneurial pragmatism fused with philanthropic sensitivity.



The Road Ahead

Zarine envisions global expansion of her hospitality brands, broader philanthropic outreach, and deeper
civic engagement. Franchising internationally, strengthening grassroots programs, and integrating
digital platforms into service delivery are among the possibilities that align with her growth narrative.

Yet, beneath these ambitions lies a consistent theme: reinvention anchored in purpose.

A Legacy in Motion

Zarine Manchanda’s story is not merely about success. It is about adaptive identity. She has
transitioned from aspiring actress to foundation founder, from café entrepreneur to multi-sector
business leader, from philanthropist to emerging political voice.
Her journey suggests that setbacks are not endpoints but recalibrations. It illustrates that luxury can
coexist with service, and that ambition need not eclipse empathy.

In an age defined by rapid change, Zarine represents a modern archetype: the leader who understands
that influence is most powerful when guided by conscience.

Her legacy is still unfolding. But if one theme remains constant, it is this—reinvention is not about
becoming someone new. It is about discovering how many dimensions of impact one life can hold.
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TRAVEL ADVANCES 
The industry is now at an inflection point. The
global travel market is projected to surpass $11
trillion over the next decade, with digital platforms
capturing an increasingly dominant share.

F o u n d e r  o f   T r a v e l  A d v a n c e s  



I created Travel Advances because I saw something the industry had stopped seeing. After decades of leading teams, scaling brands,
and building systems across continents, I realized that travel, one of the most emotional experiences in a person’s life, had been
reduced to a transaction. It had become a marketplace of noise. Every platform promised the “best deal,” the “smartest itinerary,”
or the “top ten must-see attractions,” yet travelers were not feeling any smarter or more confident. If anything, they were more
overwhelmed. They were drowning in options, starving for clarity, and increasingly unsure of who to trust. At some point, the
industry had mistaken chaos for innovation. I knew the world did not need another travel app. It needed a movement. It needed a
platform that advanced not just where people go, but how they feel while going there.

My background shaped that conviction long before Travel Advances had a name. I had spent years architecting organizations where
clarity, emotional intelligence, and disciplined execution were the difference between momentum and mayhem. I learned that people
do not respond to noise. They respond to confidence. They respond to connection. They respond to feeling understood. And if you
can deliver that consistently, people will follow you anywhere, even across time zones. I had seen this play out in boardrooms, in
global operations, and in the countless teams I had the privilege to lead. The pattern was unmistakable. When people feel supported,
they perform better. When they feel seen, they trust more. When they feel guided, they move forward with conviction.

Meanwhile, the travel industry was moving in the opposite direction. It was becoming more transactional, more algorithmic, and less
human. The irony was almost comedic. Travel is one of the most human things we do. We travel to celebrate, to heal, to reconnect,
to escape, 

If you squinted, you could barely tell which app was ours and
which belonged to a billion-dollar incumbent. That was my
wake-up call. Through rigorous testing and honest internal
debate, I recognized that complexity was the enemy of
confidence. Travelers did not need more buttons. They needed
more breath. They needed a platform that felt like a guide, not a
puzzle. So, I made a decisive pivot to simplify the experience,  
sharpen the language, and make clarity the core product value.
That pivot became our first defining milestone. It aligned the
team around a philosophy that would ultimately become our
competitive advantage. And it taught us something important.
When you remove the noise, people finally hear what matters.

As the vision sharpened, I knew I needed partners who could
elevate the mission. When Roger Thomson, Vice Chairman and
former Chief Operating Officer of Capital Markets for HSBC,
joined as a strategic co-author of the movement, everything
accelerated. Roger brought global financial discipline, narrative
clarity, and a rare ability to translate vision into investor-ready
language. He helped articulate what I had always believed.
Emotional intelligence is not a soft differentiator. It is a strategic
one. His influence transformed Travel Advances from a
promising concept into a compelling investment thesis.

But vision alone is never enough. To build something that could
scale globally, I needed a technology leader who could turn
philosophy into architecture. That is where Rakesh Mittal
entered the story. With his background as a Managing Director
at Genpact, Rakesh brought the engineering discipline,
architectural rigor, and operational clarity required to build a
platform capable of global expansion. He engineered the systems
that transformed Travel Advances from a beautifully designed
idea into a resilient, enterprise-grade product. His approach was
methodical and uncompromising. Every system had to be
transparent. Every workflow had to be reliable. Every feature
had to reinforce our philosophy of emotional intelligence. Under
his leadership, the technology became a fortress, scalable,
secure, and built for long-term growth. Investors immediately
understood the significance. With Rakesh, the company was not
just visionary. It was structurally sound.

to rediscover ourselves. Yet the tools guiding us
had become some of the least human
experiences imaginable. I remember thinking,
“If travel platforms were people, most of them
would be shouting at you from across the
room.” That was the moment I knew
something had to change.

That insight became the philosophical
foundation of Travel Advances. I set out to
build a platform that restored emotional
intelligence to travel, something the industry
desperately needed but had never prioritized. I
wanted to create a space where travelers felt
guided rather than pressured, supported rather
than sold to, and understood rather than
analyzed. I wanted to build technology that
behaved more like a trusted companion and
less like a vending machine.

The entrepreneurial journey that followed was
defined by intentionality. In the early days, our
prototypes looked like everything else in the
market, feature-heavy, data-dense, and
indistinguishable from competitors. 

TRAVEL ADVANCES: 
Why I Chose to Build a Movement Instead of Another Travel App



From the beginning, I designed our business model around a single belief.
Travelers do not need more tools. They need more trust. They need a platform
that reduces noise, restores confidence, and helps them make decisions with
clarity rather than anxiety. Every part of Travel Advances exists to solve that
problem. I built the company to remove friction, not add to it. I built it to
guide people, not overwhelm them. And I built it to create a travel experience
that feels human, intuitive, and emotionally intelligent. The strength of our
model comes from that purpose. It is simple, scalable, and grounded in a
universal truth. When people feel supported, they travel more. When they trust
the platform guiding them, they stay loyal. That is why Travel Advances
works.

My growth strategy has always been rooted in clarity and discipline. I have
never believed in chasing trends or building features just for noise. I have seen
too many companies sprint toward whatever is fashionable that quarter, only
to discover they have built a product that impresses everyone except the people
who actually use it. We expand intentionally, guided by data, user behavior,
and emotional resonance. The innovation is not in the number of features, but
in the intelligence behind them. Travel Advances is not trying to outdo
competitors. We are trying to clarify them. And in a world where travelers are
overwhelmed by choice, the platform that reduces friction and increases
confidence will win.

Leadership is the heartbeat of that philosophy, and I have always believed that
a company's quality is a direct reflection of its people. I built Travel Advances
on a foundation of clarity, discipline, and team-driven execution. Clarity is
treated as a strategic asset, not a communication style. Discipline is embedded
in every decision. We move with purpose, not noise. And our breakthroughs
come from collaboration between product and engineering, editorial and
design, leadership and frontline teams. I have worked with many teams in my
career, but this one is different. This one is built on trust, candor, and a shared
belief that emotional intelligence is not a luxury. It is a competitive advantage

Roger Thomson amplifies that belief in a way only he can. Roger is the kind of 
leader who can take a complex idea, strip it down to its essence, and articulate
 it with such clarity that investors lean forward in their chairs. His background as Vice Chairman and former Chief Operating
Officer of Capital Markets at HSBC gives him a global perspective and a strong financial discipline that strengthens every strategic
decision we make. But what makes Roger invaluable is not just his experience. It is his ability to elevate the narrative. He helps
translate the heart of Travel Advances into language that resonates with sophisticated audiences. He brings a calm, steady
intelligence to the table, and he has an uncanny ability to see around corners. When Roger speaks, people listen. And more
importantly, they understand.

If Roger is the voice that amplifies our mission, then Rakesh Mittal is the architect who ensures it can scale. Rakesh brings a level
of engineering discipline and operational clarity that is rare in any industry. His background as a Managing Director at Genpact
means he has built systems that not only work but also endure. When Rakesh joined, he did not simply refine our technology. He
rebuilt our foundation. He engineered the systems that transformed Travel Advances from a beautifully designed idea into a
resilient, enterprise-grade platform. His approach is methodical, rigorous, and uncompromising. Every workflow must be reliable.
Every system must be transparent. Every feature must reinforce our emotional‑intelligence philosophy. I often joke that if
emotional intelligence had a structural engineer, it would be Rakesh. Under his leadership, our technology became a fortress,
scalable, secure, and built for long-term growth.

Together, Roger and Rakesh represent the two sides of Travel Advances: the narrative and the architecture, the story and the
system, the vision and the execution. And the broader team reflects that same balance. They bring creativity, resilience, and
momentum. They challenge assumptions. They push for clarity. They care deeply about the traveler’s experience. I have always
believed that great teams are built, not found. And this team is the strongest proof of that belief.

The challenges along the way have shaped us. The travel technology sector is crowded, and early skepticism was inevitable. Some
questioned whether emotional intelligence could truly differentiate a platform. We proved that it could. Others wondered whether
simplicity could scale. Rakesh’s engineering systems demonstrated that it could. And as we grew, we faced the challenge of
maintaining emotional resonance at scale. Roger’s narrative clarity and our editorial discipline ensured that growth did not dilute
the mission. Each challenge became a catalyst for refinement and alignment. And each challenge reinforced something I have
always known. When you build with the right people, you can build anything.

The industry is now at an inflection point. The global travel market is projected to surpass $11 trillion over the
next decade, with digital platforms capturing an increasingly dominant share. Yet the space remains
fragmented, noisy, and largely undifferentiated. Most platforms compete on price or convenience, leaving a
wide-open lane for a brand that competes on trust, clarity, and emotional resonance. Travel Advances is
positioned precisely in that lane. We are not participating in the travel market. We are redefining it.

My vision for the future is ambitious and global, and I say that without hesitation because ambition without
direction is noise, but ambition with clarity is momentum. I want Travel Advances to become the world’s most
trusted travel companion, emotionally intelligent, globally connected, and universally accessible. Not the
loudest platform. Not the flashiest. The most trusted. The one traveler's instinctively opens when they need
clarity, reassurance, or simply a moment of calm in the middle of a chaotic airport. The roadmap ahead
reflects that intention. We are building deeper AI-driven personalization that feels less like technology and
more like intuition. We are expanding Travel Mates globally to help people find meaningful connections in a
world that is increasingly mobile yet often emotionally disconnected. We are curating travel experiences that
resonate more deeply, the kind that stay with you long after the suitcase is unpacked. And we are forging
partnerships with airlines, hospitality brands, and cultural institutions that understand the value of elevating
how people feel, not just where they stay.



The long-term opportunity is not just to build a platform. Platforms come and go. Movements endure. What we
are building is a movement that reshapes how people experience the world, one emotionally intelligent interaction
at a time. I want Travel Advances to be the quiet confidence behind every great journey, the companion that
makes people feel supported, understood, and empowered. If we do that well, the rest will follow.

And at the center of that movement, I remain guided by the same conviction that started it all. Travel is emotional.
People want clarity. People want confidence. People want to feel understood. These truths are universal. They do
not change with trends, technology cycles, or the latest buzzwords. They are the constants that define human
experience. Travel Advances is my commitment to building technology that honors those truths rather than
ignoring them. It is my answer to an industry that forgot the emotional side of travel, somewhere between the price
comparison widgets and the endless pop-ups insisting you “book now before someone else does.”

The message I want to leave readers, investors, and future leaders with is simple. The most powerful innovations
begin with a person who sees the world differently. Not louder. Not faster. Differently. I believe the future of
travel belongs to those who understand not just where people want to go, but how they want to feel along the way.
That belief is what drives me. That belief is what built Travel Advances. And that belief is what will carry this
movement forward.

Because at the end of the day, travel is not about miles. It is about the meaning. And meaning is something worth
building for.




















